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TOURISM TR ENDS

Grammar: continuous aspect

Vocabulary: tourist motivations, describing statistics and visuals
Professional skills: using visuals

Case Study: tourism in India

Barlow 'What‘

hopmg to cure their rheumatis:
sprlngs 20 LA further sugmﬁc
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are those that will

A They have become acquirers and collectors of experiences, a phenomenon known as ‘the experience
economy’.

B Nowadays, people routinely travel round the world to visit their children or grandchildren, or perhaps a
best friend who's got a new job in a different country.

C These days, this finds its expression in extreme sports or adventure holidays in exotic places, such as
trekking in the Amazon jungle or climbing in the Himalayas.

D This is mirrored today in the renewed popularity of spa breaks and a wide range of different kinds of health
and wellness vacations, from medical tourism to yoga and meditation holidays.

E For example, going on certain kinds of expensive holiday, such as a luxury cruise, is a way in which the
socially ambitious can affirm their wealth and status.

2 Complete the table with the missing nouns, verbs or adjectives. You will find most of them in the text.
Use a dictionary to help as needed.

(Noun ~ Verb Adjective )
ambition 1

2 : 3 _y : = w;maéq'uvis: itive
s fufl s

o 7 motivation -

8 : | prestigious
ey +- 10 A i

3 Complete the sentences with the correct form of words in the table.

1 The need to collect experiences could be seen as a typically urge of our consumer society.
2 People go on spa breaks to their need to recover from a stressful lifestyle.
3 Luxury cruises are expensive and beyond the reach of all but the most tourists.

4 People gain status by doing something that others cannot: the more exclusive the experience, the more
itis.
5 The idea that they are doing exactly the same thing as everyone elseisnt______ for most modern
tourists.




GRAMMAR AND VOCABULAR% '

D Listen to three people — Marc, Sharon and Andrei - talking about their holidays as a
child and the kinds of vacation they take now. Who mentions each of these things? Write M,

SorA.

adrenalin ___ problems with unfamiliar food ____ the Sahara desert ___
ancientruins _____ working parents ___ activities for children _____
sunburn stress youth camps

5 Listen again and complete the summaries of how the people’s holiday experiences have changed.

* As a child, Marc never travelled very much but spent most of his holidays with his in
the South of France. Nowadays, he has very ? holiday time but travels widely. He enjoys
8 sports and intense experiences.

e Sharon used to go on * holidays to Spain and Greece with her parents. Nowadays, she
prefers not to travel ° with her young family and instead likes to ¢ a holiday
home by the sea in the UK.

* When Andrei was growing up, there were few ? for international travel, so now he loves
to travel abroad. For Andrei and his wife, 8 is very important when they travel, so they

enjoy package tours to European ? ?

& Choose the correct option to complete the sentences about the development of the luxury
travel market.

1 Nowadays, Thailand and South Africa have become mainstream destinations, ideal for adventurous
travellers who are / were looking for new exotic places to explore.

2 Over the last few years, the Russian Far East and Greenland have been / are developing their
tourism facilities in response to new interest from American tourists.

3 New destinations are being / are opened up in places that were formerly resistant to tourism, such
as Bhutan and Cambodia.

4 In the past, local stakeholders may have felt that they were being / have been being exploited by
tourism developers, but there are more positive feelings about these latest initiatives.

5 Exclusive cultural tourism is an area which many tourism providers have been /will be investing in
recently, and lots of interesting new products are / were appearing on the market.

6 Due to its prohibitive cost, it is unlikely that space tourism will be / will have expanded significantly
by the year 2050.

PRONUNCIATION

The -ing sound in a verb is always unstressed but must be pronounced. Listen and
choose the word or phrase in each pair that you hear. Note the stressed syllable.

® ol ® @ ® ®
1 seeing —sing 3 calling—call in 5 ringing —ring in
® @ & @ e &
2 coming — come in 4 bringing - bring in 6 looking —look-in

Listen and repeat the pairs of words/phrases.




