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INTRODUCTION

English for International Tourism is a three-level series

designed to meet the English language needs of

professionals working in the tourism industry and students

of tourism in further education. The course includes

authentic material taken from Dorling Kindersley's

acclaimed Eyewitness Travel Guides which explore some

of the world's top tourist destinations. The course helps

you to:

¢ build confidence in professional skills such as dealing
with enquiries, marketing destinations, offering advice,
negotiating, writing emails and speaking to groups

* develop language awareness through an integrated
grammar and skills syllabus

e acquire the specialized vocabulary needed by tourism
professionals

* practise language skills in realistic Case studies that
reflect issues in the tourist industry today.

Structure of the Coursebook

The Coursebook contains ten units and two Review

and consolidation sections. Each unit is divided into
four lessons. The Unit Menu shows you the key learning
objective of the lesson. Each unit has the same structure:
* avocabulary lesson

* agrammar lesson

* a Professional skills lesson

* a Case study or tourism-related game.

KEY VOCABULARY

The vocabulary lessons introduce and practise many
words and expressions required in the tourism industry
introduced through either a reading text or a listening. By
the end of the lesson you will be better able to use the
specialist vocabulary in appropriate tourism contexts. At
the end of each unit there is a Key Word box that provides
a selection of words and phrases from the unit and a
reference to the Mini-dictionary on the DVD-ROM.

KEY GRAMMAR

In the grammar lessons key aspects of grammar that are
essential for progress at this level are presented within
an authentic tourism context. These lessons include
clear explanations and activities designed to help you
understand and use the language effectively. By the
end of the lesson you will be able to use the grammar
more confidently. For additional support there is a
comprehensive Grammar reference at the back of the
Coursebook.

PROFESSIONAL SKILLS

The Professional skills lessons provide you with the
opportunity to learn and practise effective interpersonal
and business skills which are an essential job requirement
in the travel and tourism industries. You will learn
professional skills ranging from dealing with customer
enquiries and meeting clients’ needs to preparing a
guided tour or a presentation.

CASE STUDIES

Each unit ends with a Case study linked to the unit's
tourism theme. The Case studies are based on realistic
tourism issues or situations and are designed to motivate
and actively engage you in seeking solutions. They use
the language and professional skills which you have
acquired while working through the unit and involve you
in discussing the issues and recommending solutions
through active group work.

Language skills

Speaking skills: Each unit provides you with a range of
speaking activities. The pairwork tasks are designed to
provide you with further opportunities to communicate
in realistic and motivating tourism-related contexts.

The Case studies require you to engage in extended
communication about topical issues in the tourism
industry. At each level further speaking practice is
available in a tourism-related board game.

Listening skills: Each unit contains several listening tasks
developed around topics related to the travel industry.

A range of British, American and other international
native and non-native speakers are featured, helping you
understand how people speak English in different parts of
the world. Audio scripts of the recordings are available at
the back of the Coursebook.

Reading practice: Reading texts feature regularly in the
units providing you with a variety of texts and topics that
you are likely to encounter in a tourism context.

Writing practice: In the writing sections you will write
real texts related to the tourism workplace such as emails
and tour itineraries. At each level there are also writing
tasks to help you get a job in tourism. Models of text
types are available in the Writing Bank at the back of the
Coursebook.

Workplace skills

Working with numbers: Throughout the course there
are sections that help you to manipulate numbers in
English, which is a vital skill in the travel and tourism
workplace.

Research tasks: Each unit contains one or more research
tasks that encourage you to explore tourism-related issues
on the internet or in your local environment.

Private study

Workbook: A separate Workbook with a CD provides
you with extra tasks for study at home or in class. There
are two versions of the Workbook — one with the answer
key for private study and one without a key which can be
used by the teacher for extra practice in class.

DVD-ROM: The course has a DVD-ROM designed to

be used alongside the Coursebook or as a free-standing
video for private study. The DVD-ROM is attached to

the back of the Coursebook and provides you with five
authentic films featuring different aspects of tourism. Each
film has a printable worksheet, a transcript and a key to
the exercises. These films give you the opportunity to
listen to a variety of native and non-native speakers using
English as an international language in five authentic
documentary videos. Additionally, the DVD-ROM has a
comprehensive Mini-dictionary featuring over 300 tourism-
related terms along with their definitions, pronunciation
and example sentences. The DVD-ROM also contains the
MP3 files of the Coursebook audio material.

Professional exams

English for International Tourism is recommended
preparation for the LCCI English for tourism exams
(www.lcci.org.uk).
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‘ Grammar: continuous aspect

Professional skills: using visuals

Vocabulary: tourist motivations, describing visuals

Case study: Getaway Travel - tailor a package

THE HISTORY OF TOURISM

1 Read about the history of tourism and put the paragraphs in chronological order (1-6).

-

p- N s
A __ With a great deal of time to spend in leisure D __ Tourism, in the modern sense, dates back to
pursuits — under Emperor Claudius, there were 159 the nineteenth century, when Thomas Cook first
public holidays — the Roman aristocracy had ample exploited the opportunity for short organized trips.
opportunity to go out of town for pleasure and In 1845 he chartered a train and offered a 150-km
relaxation. The most popular destination was the excursion with pre-paid accommodation and a list
Bay of Naples, just four days’ journey from Rome of department stores to visit. It was not long before
down the paved Via Domitiana. With an he was taking parties to Switzerland, Italy, Egypt
itinerarium — a list of villages and cities and the and the United States on all-inclusive tours.
distances between them, which could be purchased
from a street vendor — visitors knew in advance

| what facilities their chosen accommodation offered. E__ The early twentieth century was the golden

g age for the luxury cruise industry. Places like

r ) Havana, Miami and Beirut always had a ship in port,
B __ During the Age of the Enlightenment in the with passengers on ‘cruise and stay’ voyages. But
eighteenth century, it was fashionable for young holidays abroad were still only for the affluent and it
aristocrats to travel around Europe for up to three was not until the 1970s and 80s that ordinary
years in order to visit and study great works of art people who wanted to get away and enjoy
and architecture and to improve their education. themselves abroad were able to do so. Mass
This was known as the Grand Tour and took place tourism was beginning to take off.
in Paris, Florence, Rome and Venice.

A 4

@ ™ F __ Getting from A to B in the Middle Ages was
C __ Throughout history, people have always found often difficult and dangerous but pilgrims traversed
reasons to travel. The Olympic Games gave the long distances to visit the Holy Land or famous
ancient Greeks an opportunity to leave home every shrines, such as the one at Santiago de Compostela
four years to watch the competitions. They also in Spain, and this created a demand for inns and
travelled to temples erected in honour of the god of hostelries for an overnight stay.
healing and medicine, in the hope of being cured.

o 4

2 Read the texts in Exercise 1 again and tick (v) the reasons for travel mentioned.

1 __ amusement
2 __ business

3 education

4  health

5 _ religion

7 __sport

8 __ visiting friends and relatives

6 __ shopping



TRENDS IN TOURISM

Speaking

TOURISM DEVELOPMENTS

3 In what ways do you think the tourism industry has changed since the 1970s?
Discuss with a partner. Think about the factors below.

e types of holiday e choice of accommodation
* advances in technology e transport infrastructure
¢ choice of destinations e the profile of tourists

INSIMNOL NI SONIYL =

4 Tell your partner about the holidays you had as a child and the holidays you
have now. How are they different?

Listening e

TOURIST MOTIVATIONS

5 (11 Listen to Paul Henley, a representative of the United Nations World
Tourism Organization, talking about why people travel and tick () the reasons
he mentions. What examples does he give of these reasons?

1 __ to escape from their daily routine

__to find out how other people live

___to realize an ambition

2
3 tovisit friends and relatives
4
5

to acquire social status

| Listen again and complete what Paul says.

1 First of all, they want to recharge their batteries, just , chill out and then come
back?2 .

2 A couple has been saving up for a long time in order to go on a round-the-world
cruise. We could call this !

3 | think people often travel to * so that when they come back, they can ®
their colleagues, friends or family.

4 |'m afraid most tourists don't actually ¢ with the local population, except very
superficially.

~ Now listen to Paul talking about ‘push’ and ‘pull’ factors in tourism
motivation and complete the table.

-

Push factors Pull factors

cheaper cost of living

L love and romance

Speaking

PULL FACTORS

8 Work in pairs. Discuss the pull factors that motivate tourists to come to
your country.

Ask members of the older generation about the
kinds of holiday they had. Report back to the
class. Compare and discuss your findings.
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RECENT
DEVELOPMENTS

Listening

TOURISM TRENDS

" Monica Cheung works for the Hong Kong Travel Research Centre. Listen to
her talklng about trends in tourism over the past ten years and complete the summary.

People now book their vacations online and personalize their itineraries.
This means that, although the High Street travel agent ' yet, the
retail agent 2 fast.

There is a(n) 3 towards more sustainable tourism and governments
in* countries are attracting inward investment. As a result, remote
areas ° up, there are more jobs and profits ¢ . Adventure
tourism and extreme sports are increasingly popular and this segment

Z rapidly.

Current trends in demography and lifestyle are also important. The
number of customized vacations for the seniors market ® . There is

another important ? trend associated with increased levels of stress

in people’s work and daily lives. As a result, there has been a(n) 1° from vacations focused
on entertainment towards more spiritual experiences, designed to improve health and wellness.

)11 Listen again. What prediction for the future does Monica Cheung make? Do
you agree with her? What other predictions would you make?

. GRAMMAR:

1 Use the present continuous to talk

about situations that are changing,
developing or progressing.

The High Street retail travel agent
hasn’t disappeared yet but is
disappearing.

Governments in emerging countries
are trying to attract foreign direct
investment.

People are living under increased
levels of stress.

Use the present perfect continuous
to describe a situation or activity that
started in the past and has been in
progress for a period until now.

So, are there any trends that have
been emerging over the last ten
years or so?

The number of people over 55 has
been increasing steadily in Europe.

3 Use the past continuous to describe

past events repeated over time.
A few years ago people were saying
that the future lay in space travel.

4 You can use continuous forms with

modal verbs or the passive.

People who go on a round-the-world
cruise may be fulfilling a dream.

In emerging countries remote areas
are being opened up and jobs are
being created.

Use continuous forms to indicate that
the event or situation is unfinished.
People are increasingly looking for a
meaning to their lives.

I don‘t think that any tourists will

be staying on the moon in the
foreseeable future.

See Grammar reference, page 111.




RECENT DEVELOPMENTS

3 Study the Grammar box. Underline the verb forms and identify the tenses used in
the sentences. In each case, is the situation finished (F) or unfinished (U)?

1 We've seen a complete reversal of the previous trend. F/U

2 We've been selling a large number of adventure holidays. F/ U

3 Many old buildings have been destroyed to make way for new office blocks. F/ U

4 More and more people are using their smartphones to make bookings. F/ U

5 Climate change is having a profound impact on tourism. F/ U

6 Residents of India and China are becoming more mobile than ever before. F /U

4 Complete the article with the correct form of the verbs in brackets. There may be

more than one possible answer.

A portrait of China

Drawn by the air of mystery, the number of visitors
to China ' (rise) rapidly. The moment they get
off the plane, many tourists 2 (may / fulfil) a
lifelong dream to see a country that for years
seemed cut off from the rest of the world.

The Great Wall * (rebuild) completely in
parts but its dizzying loops across the horizon still
leave most visitors lost for words. The Forbidden
City at the heart of Beijing * (draw) crowds
that make its original majesty hard to imagine. But
Beijing ® (change) dramatically and ¢
(still / change). In recent times the capital ’

(see) obvious economic development — luxury
hotels, convenient public transport, modern
shopping malls and excellent restaurants. However,

much of the traditional housing ® (destroy) to
make way for new highways which are choked with
traffic, making the air difficult to breathe.

China's vast population, despite famines and civil
wars,°_____ (grow) from 400 million to
approximately 1.4 billion in less than a century. This
increase in population " (drive) a seemingly
never-ending consumer boom in recent years, most
evident in the cities with their stores selling fast
food, smartphones and facelifts.

With few opportunities for work in the
countryside, millions of people ™ (move) to
the cities in search of a better life. So if your taxi
driver doesn't know where he 12 (go), it's
because he

(also / just / arrive) in town!

P R L

Writing

A PORTRAIT OF ...

5 In what ways has your country changed in recent times? Write a description
(250-280 words) for an airline magazine of the developments that have taken/are
taking place. Use the topics in the box and the article in Exercise 4 to help you.

culture economy family life
population

lifestyle politics
tourism  working patterns
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